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Forthcoming

MUSEUMS 101
By Mark Walhimer

Looking for an A-Z, one-stop, comprehensive book on museums? Wish you 
were able to have one of the nation’s leading museum consultants spend a 
couple of days with you, talking you through how to start a museum, how 
museums work, how to set up an exhibit, and more? If so, Museums 101 is 
the answer to your wishes. 
 
In one short volume, Mark Walhimer covers: 

Essential background, such as what is a museum, a quick history of 
museums, and 10 steps to starting a museum
Operational basics, such as branding, marketing, strategic planning, 
governance, accessibility, and day-to-day operations
What goes on behind the scenes in a museum, ranging from finances to 
fundraising to art handling, exhibit management, and research
The Visitor Experience, planning a museum, designing exhibits for 
visitors, programming, and exhibit evaluation.
 
Features that even the most experienced museum professionals will find 
useful include a community outreach checklist, a fundraising checklist, 
a questionnaire for people considering starting a new museum, and an 
exhaustive, well-organized list of online resources for museum operations. 
 
Valuable appendices you’ll use every day include a museum toolbox full 
of useful forms, checklists, and worksheets, and a glossary of essential 
museum-related terms. All this is supplemented by an awesome, regularly 
updated website geared to the book’s layout. 

Mark Walhimer’s company, Museum Planning, LLC, specializes in the planning, 
design, and management of interactive educational experiences. Walhimer started 
his firm in 1999 to assist startup and expanding museums with exhibition design, 
art handling, project management, fabrication, and installation. He has completed 
more than 40 projects worldwide for an international clientele that includes science 
centers, art museums, history museums, libraries, and corporations. Prior to starting 
his company, Walhimer held positions at Discovery Science Center in Santa Ana, 
California; the Children’s Museum of Manhattan; and Liberty Science Center.  
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Forthcoming

WRITING FOR MUSEUMS
By Margot Wallace

Words are everywhere in the museum. Amidst all the visual exhibits, and in 
many non-exhibition areas, swarm a host of words, talking to a vast swath 
of people in ways that visuals cannot. Signage at the information desk, 
brochures, exhibition videos, guided tours, membership materials, apps, 
and store labels: in a multi-screen world, where information explodes 
in every corner of the field of vision, clarity comes from the presence of 
words among the feast of visuals, helping contemporary audiences feel at 
home. Research bears out the need for a range of learning tools and it’s not 
just visitors who benefit from verbal cues; donors, educators, community 
partners, and volunteers will all engage more effectively with the museum 
that explains its brand mission with good writing. Whether written by 
administrators, staffers, freelancers, or interns, words are delivered 
by people in your museums with the knowledge, to be interpreted by 
strangers. Your story is told everywhere, and with each narration it 
reinforces your brand; hopefully every single word reflects your brand. If 
you ever wished for a good writer, right on staff, ready to take on project, 
major or routine, here’s the help you’re looking for.  
 
Each chapter tells how to put into words the stories you need to tell: 
Annual reports; blogs; brochures; exhibition videos; guided tour scripts; 
collateral programming talks; marketing plans; proposals to community 
partners; public relations releases; social media; solicitation letters; 
surveys; volunteer communications; and your website.

Margot Wallace is an associate professor of marketing communication at Columbia 
College of Chicago.
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